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HOJII/ITEMATI/IIIECISI/IFI PEKJIAMHBIN TEKCT
B COBPEMEHHOMH JIEJIOBOI1 PEKJIAME

E.B. UYnauxkuHa

JlenoBad pekiaaMa ABIACTCHA BAKHEHINNM KAHPOM COBPEMEHHBIX JETOBBIX KOMMYHH-
KaHI/II\/’I. OHa NPEACTABIICHA MOTUTCMATHICCKUMHA U MOHOTCMATHICCKUMHA TCKCTAMH. B mo-
TATEMATHICCKOM TEKCTS KOMMIeCTBO CCL] (CIOKHBIX CHHTAKCHYCCKHX IICTIBIX) OMPeACTI-
€T KOJIHYCCTBO MAKPOTEM, (POPMHPYOIHX HH()OPMAMHOHHOS MPOCTPAHCTBO HA OCHOBC
BSBPH\/IOZ[GI\/’ICTBI/I}I CTApOT0 W HOBOTO 3HAHWA C MPHUBJICUCHUCM KOHHCKTOPOB U BJIOKCHHBIX

CTPYKTYP.

Business advertising is of paramount importance in modern business communication.
It is represented by polytopical and monotopical texts. In a polytopical text the amount of
the difficult syntactic wholes defines the amount of macrotopics, forming the informative
structure of the text on the basis of the old and new knowledge interaction, involving con-
nectors and embedded structures.

Knouegwie ciosa:; ACI0BA PCKIaMa, MOJIUTEMATHYICCKUH TCKCT, CIIOXKHOC CHHTAKCH-
YECKOE IENIOC, THIIEPTEMA, MAKPOTEMA, KOHHECKTOPBI, BIOKCHHBIC CTPYKTYPBL.

Key words: business advertising, polytopical text, difficult syntactic whole, hyper-
topic, macrotopic, connectors, embedded structures.

B OuzHec-Mupe B ycnoBHAX OOOCTPCHHUS KOHKYPSHLHH JENOBOC OOIICHHE
CTAHOBHUTCS BAXKHBIM (haKTOPOM, OMPEACIMIONIAM YCICX ACIATCIPHOCTH HE TOJIBKO
OTACTBHOrO YEIOBEKA, HO M LEenor (upMmel, opranuzanud. QUeBHAHO, YTO COBpE-
MCHHBIH OM3HEC HCBO3MOXKHO MNPEIACTABUTH 0O€3 PEKIAMHON ACATCIBHOCTH, IO-
CKOJIBKY HUMCHHO PCKIaMa CTajia BAKHCHIINM >KAHPOM COBPEMCHHBIX ACIOBBIX
komMMmyHuKanui. Jlenosas peknava, myOnuKyeMasi B OCHOBHOM B OTPACACBBIX H3-
JAHUAX, TPHU3BAHA B OTJIHYHE OT NOTPCOUTEIBCKOH peKIamel (consumer
advertising) oCyLIECTBIATh CBA3b MEKAY MPECANPUATHAMHA U opranm3anusamu. OHa
HAMNPaBICHA HA JTHL, NPHOOPETAIOMNX /WA 3aKa3bIBAIOLINX TOBAPBI/YCIYTH IS
JENOBOT0 HCIoIb30BaHus. Jlemosas pexnama, agpecoBaHHas npodecCHoHaNY, CO3-
JACTCs B PE3Y/IbTATC BOILIOIICHHUS B KU3Hb KOHICMIIMH, TMOCTPOCHHOU (DUpPMOIA,
MPSANPUIATACM, U 0a3UPYETCs HA MCHXOJOTHUCCKUX MPHUEMAaX, YCICUIHO peaiu-
3VEMBIX B YCIOBHSAX peanbHOro peiHka. CoBpeMEHHas OEenoBas peKkiaMa, Kak mpa-
BHJIO, Pa3MCIIACTCS B CIICLHATH3HPOBAHHBIX JACTOBBIX M3JAHHIX WIH npodeccro-
HAJTBHBIX JKYPHAIAX, B TOYTC, HAMPABIACMON HCIOCPCACTBCHHO OPTAHH3AIMIM,
WU HA CIICIIAATN3UPOBAHHBIX BEHICTABKAX-sApMapkax. [ loMrUMo MeUaTHBIX W3IaHUH,
JCTAOBVIO PCKJIAMY TaKKC MOXKHO HANTH B BJCKTPOHHBIX BEPCHUIX ACTOBBIX KYpPHA-
70B. Mcrons3oBanue rio0anbHONM CETH OONErYacT U YCKOPSET ACTOBYH0 KOMMYHH-
KaLW0 napTtHepoB no OmsHecy. [enoBas peknama, paszvernacMas B NMEYATHBIX H
3JICKTPOHHBIX BEPCHUAX ACIOBBIX JKYPHAIOB, MPCACTABICHA, KAK MPABUIO, TCKCTOM.
ITH TEKCTHI BKIIFOYAIOT (DOHOBBIC 3HAHHUS COLMOKYIBTYPHOU CieLU(PHUKH ACITOBOTO
comuyMa [3, ¢. 57] ¥ B COBOKYITHOCTH OPCIACTABIIIOT PCKIAMHBIA ICTOBOM IHC-
Kypc. Hamu oHu onmpene/siroTes Kak PEKIAMHBIC TEKCTHI aenoBoro guckypca (PT
JJ1). Pexnama, agpecoBaHHAs COBPEMEHHOMY JCI0BOMY COOOIICCTBY, MPEACTaB-
JICHA, KaK TOKA3BIBACT AHAMH3, IBYMS OCHOBHBIMH THIAMH TCKCTOB: MOIUTCMATH-
YCCKUMH 1 MOHOTCMATHUCCKAMH.

IlonuTeMaTHYeCcKHe peKJIAMHBIE TEKCTBI JAeJ0BOr0 AHCKYypcCa, COmeprka-
mue Heckonpko CCLI, B OTIHYHME OT MOHOTEMATHYCCKUX TEKCTOB COACPIKAT HE-
CKOJIBKO MAKPOTEM (B TCKCTEC MOTYT MOSBIISATHCS TPEThH, YSTBEPTHIC MAKPOTEMBI),
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KOTOPBIE MOXHO 3akiounTh B rumeptremy (http://www.twirpx.com/file/199840).
I'uneprema — 310 0600IArOIIAs MAKPOTEMa, OONBIIAS IO O0BEMY U CMBICIOBOMY
coAep KaHn. MakpoTeMBl MOTYHHCHBI THIICPTEME W MPEACTABISIIOT CODOM ce
yacte. [IpuBeaeM npruMep NONMUTEMATHIECKOTO TEKCTA.

“I got all the gadgets you can think of. But Comcast showed me what I was
still missing”. You may have the latest gadgets. Make sure you have the services to
match. Like Comcast Digital Cable with Channel 1 On Demand. Up to 1,000 titles,
from hit movies and popular shows to golf tips and guitar lessons — all ready.

Or Comcast High-Speed Internet with PowerBoost tm, the blazing-fast
download speed for your music. Your games. Your favourite social networking
sites. Anything and everything you want to do online.

With Comcast Digital Voice, you get the benefits of home phone service even
when you are far from home. With cool features like Digital Voice Center, where
you can check Voice Mail from any computer with Internet access.

The Comcast Triple Play. It’s cool stuff for all your staff. Call today for a
great order. Call: 1-877-793-9404 (http://www.economist.com/digital).

Hannerii nomuremaruueckuii tekcr cocrout us 4 CCL. Kaxmoe CCL] Bripa-
JKaeT MakporeMy. B maHHOM cnyuae, pedp WACT O CYIIECTBOBAHHH CICAVIOLIUX
MakpoTeM: checking your services, the benefits of Comcast High-Speed Internet,
the benefits of Comcast Digital Voice, the benefits of the Comcast Triple Play.
JlaHHBEIC MaKpOTEMBI CKIAIBIBAIOTCS B THIIEPTEMY the gadgets of Comcast are eve-
rything you can think of.

g morudeckoi cBsa3u Mexkay Makporemamu astopoM PT JIJI ucnome3yrores
OTIpPEICNCHHbIC KOHHEKTOPHL. Tak, B AaHHOM ciydae cioBo Comcast, KOTOPOE To-
Bropsercs Bo Beex 4 CCLL, u BbICcTymaeT B KauecTBE KOHHEKTOPA, COCAUHSIOLICTO
makporemel CCLl B rumepremy. Hapsay ¢ koHHekropamui aBTop mpHOEraer K
BBOIHOU KoHCTpyKuuu With Comcast Digital Voice, koTopas COCIMHSICT NPEIbI-
OYIIVIO MAKPOTEMY C MOCTIECAYIOWECH U MO3BOMAET CO3MATh JIOTHUCCKHE B3AUMOCBSI-
3u B xanaoM PT JIJ1.

Ha ocHoBanmu nopsagka npeassasiacHus uadopmanud [3, c. 239-245] B nonu-
tematuueckoM PT JIJI MOXHO TOBOPHTB, YTO TpPamULHOHHAS HHGOPMALUOHHAL
crpykrypa (T—P) asmserca gomunupyromeii (65 % TEKCTOB), Kak, HampHMeEp,
Crossroads challenge our mastery at taking action at the decisive hour |5]. B atom
MPCATOKECHUN MBI HAOMIOAacM MOPSMOH TOPSJOK CIIOB, HATHYHC BCEX WICHOB
MPEUTOKCHAS, 4 UMCHHO. MOMJICKAIICTO crossroads, ckazyemoro challenge, no-
MIOTHCHUS our mastery U YTOUHEHHUS at faking action at the decisive hour. OGpar-
Has uHdopmanuonnas crtpykrypa (P—T) [1, c. 15] Berpeuaerca tomeko B 35 %
MOJTUTEMATHICCKUX TEKCTOB, Kak B cneayromemM npumepe: How can ICT shape the
future of learning for everyone, everywhere? (http://www.economist.com/business-
finance).

HanHoe npeamokeHne mpeacTaBisieT coboi cnenuansHbiid Bompoc. Oopar-
HBIH TIOPSAOK CIIOB XapaKTEePeH A BOIIPOCHUTENBHBIX KOHCTPYKIHUH [2, ¢. 3]. Ilo-
CKOITBKY BONPOCUTEIbHBIC KOHCTPYKIUH BCTPEUAIOTCS B TEKCTAX ACIOBOU peKia-
MEI peke, OOpaTHBEIM HOPSIOK CIOB HE Tak pacrpoctpaHeH. M3 ckazaHHOro BhILIE
MOYKHO CAETATh BRIBOA O TOM, YTO AJIS MOTHTEMATHYCCKHX TCKCTOB XapaKTepHA
TpaIULMOHHAS WH(POPMALIHOHHAS CTPYKTYPA, MOCKOIBKY CTPYKTYpa M CTHIb MO-
JOOHBIX TEKCTOB KECTKO PErIaMCHTHPOBAHBL. JTO MOXKET OOBACHATHCS TEM (ak-
TOM, YTO PEKIAMHEBIC TEKCTH (DYVHKLIMOHHUPYIOT B ACTOBOM JHCKYPCE, & MOCICIHHIH
XapaKTePU3yeTCs JOCTATOUHO JKECTKOH PErfIaMCHTHPOBAHHOCTBEO M MIPEATIONAracT
oOmmenpuHAThe (OPMBI U3TIOKCHUS, B KOTOPBIX HAJIUYCCTBYIOT HEKOTOPBIC pedce-
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BoIc K¢ [1, ¢. 43-63]. IlpoBeacHHOC HAMU UCCICAOBAHUC MTOKA3AI0, ITO B HO-
JUTECMATHYCCKUX TEKCTaX MpeodIajaroT TUPEMHBIC BbICKassBaHUS (65 %), a Mo-
HOPEMHBIC COCTABIAIOT 35 % OT 00IIEro KOMHYECTBA HCCICAYEMBIX MONMUTEMATH-
geckux PT M. Hampumep:

Why HEC Paris. Three good reasons to choose HEC Paris. Rankings Finan-
cial Times. No 1 Business School in Europe. Ne 1 in the world for Executive Educa-
tion. A unique program. HEC Paris. HEC Faculty. Rankings. See the video. You
need to invest in a degree program devoted to senior managers and executives
from around the world. You need to be sure you are with the best Business School
in Europe.

1. International cutting edge programs. At HEC Paris, we specialize in busi-
ness education.

Our programs are specifically designed to suit the needs of future business
professionals or business executives already in senior management positions. We
bring our expertise to bear in creating innovative, international, cutting-edge pro-
grams that will not only meet their needs, but keep them ahead of the game.

2. Academic excellence. HEC Paris has an internationally renowned faculty
who are at the forefront of their respective fields.

There are 108 professors holding doctorates from leading universities from
around the world, 45 visiting professors each year from HEC partner institutions,
85 affiliate professor and 700 adjunct lecturers.

3. International reputation. HEC Paris was ranked the No.l business school
in Europe by the Financial Times since 2006 (http://www.ericsson.
com/nestforum).

OTMeTHM, YTO B MOJUTEMATHUCCKUX TEKCTAX MbI HAOIHOAACM ropas3no Oolib-
nIee, 4eM B MOHOTEMATHYCCKUX TEKCTaX, KOMHICCTBO JUPEMHBIX BBICKA3bIBAHHHI.

B nanHOM TekcTe aBTOp MpHOETacT K MCIOIb30BAHUIO CICAVIOIIHMX MOHOPEM-
HBIX BBICKA3bIBAHHI, KOTOPHIC HECYT HOBYIO MH(OpMALHIO, HE SBIIOIIYIOCS HU
TEMATHYCCKOM, HH PEMATHICCKOH, H EPEIAIOT HOBOEC 3HAHUC:

1) Why HEC Paris;

2) Three good reasons to choose HEC Paris,

3) Rankings Financial Times,

4) Ne I Business School in Europe;

5) Ne [ in the world for Executive Education,

6) A unique program. HEC Paris. HEC Faculty. Rankings.

B manHOM mprMepe MOHOPEMHEIC BBICKA3BIBAHUS MPEACTABICHB HOMUHATHB-
HBIMH HENOTHBIMH HPEITOKEHHISIMH, B KOTOPBIX OTCYTCTBYET TOT WJIM MHOH HJICH
npeanoxenus. Hapsaay ¢ MOHOpEeMHBIMU BbICKAa3bIBaHHAMHM, B JaHHOM PT ¢yHk-
uuoHupyet u aupemuoe: The HEC Executive MBA offers senior managers and ex-
ecutives from around the world the opportunity to select from a number of speciali-
zations and to take classes in five different locations worldwide.

XapaxkTepHOUN YEPTOH TUPEMHBIX BBICKA3BIBAHUN ABICTCH HATMIHC TaK Ha-
3piBacMol andysHoii 30ub1, kotopyro I'. [ayne n . Gupdac onpeaensror kak
«CBSI3VIOIIUH YICH», COACPKAIIMN BPEMCHHBIC U MOJATBHBIC TOKA3ATCIH, U BBIAC-
JISIFOT €rO KaK TPETBIO 30HY, IOMHMO TEMAaTHYCCKOH U pemaTuyeckoil. s s3e1ko-
BOro BhIpakeHHS JU(QY3HOH 30HEI B MOIUTCMATHUCCKUX TEKCTAX HUCIONB3VIOTCS
BIIOKCHHBIC CTPYKTYPB (B 35 % Ttekcros). Haubosee dacto B KaueCTBE TaKUX
CTPYKTYP HCIOIBb3YIOTCS CUTYATUBEL When doing — 15 %, while doing — 15 %, at
the time of doing — 10 %, at the moment of — 5 %.
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Uro kacaercs UCHONB30BaHHS ONPEIACICHHBIX KOHHCKTOPOB MOTHTEMATHYC-
ckux PT JIJI, mox KOTOPBHIMH MBI IOHHUMAEM CITOBA-CBA3KH [6, p. 20] mexay mpea-
JOXKCHUSMH, MUKPOTEMAMH TPCATOKCHUN U Makporemamu [4, ¢. 15], To B TekcTax
MpeodIaAar0T MOJAIBHBIC PAMKH H BBOAHBIC KOHCTpykuuu (25 %). YactoTHOCTB
yIoTpeOICHUS TPUINHHO-CICACTBEHHBIX U IPYTUE JTOTHUESCKHUX CBA30K COCTABIACT
35 %, nanpumep, that’s why, because, so, then. OxHako (akTUBE NpPeodIaTAIOT B
monotemaruueckux PT I/ (35 %), B TO BpeMst Kak B HOMUTEMATHUSCKUX OHU CO-
ctaBLnoT b 25 %. OaHo# u3 BakHEWIHX (YHKUUH, OCYIIECTBIACMBIX KOH-
HEKTOPaMH, SBISCTCS MEXaHU3M CBsI3u Mexay makporemamu CCL] B monuremaru-
yeckoM Tekcte. [Ipusenem npumep:

At Intel, we are vigilant in our quest to reduce emissions, mandage our water
use, minimize waste, and build more environmentally responsible facilities. We
work hard to minimize our own carbon footprint.

As the largest voluntary purchaser of green power in the US (according to the
US Environmental Protection Agency), we re proud of our role in helping to stimu-
late renewable energy markets.

In fact, our 2011 purchase of renewable energy credits (equivalent to 85 % of
our US energy use) will have the equivalent environmental impact of eliminating
the carbon dioxide emissions from the annual electricity use of nearly 218,000 av-
erage American homes (http://www.ericsson.com/nestforum).

Hannerii monmutemaruaeckuii Teket coctout nz 3 CCL. Mcnoap3oBanue koH-
HEKTOPOB, BhIACICHHBIX HaMu B kKaxaoM CCLI, mo3BOmseT COOTHECTH M CBA3ATh
Mexkay coboit makporemsl CCLL. B nanHOM ciyuae MBI Taioke BCTpEUacM MOAAb-
HYHI PaMKy, TaK Ha3bIBACMYIO BBOAHYI KOHCTPYKIHIO, KOTOpas MEpeaacT mpe-
nukatel MHCHHA U 3HaHuA (http://www twirpx.com/file/199840): In fact, our 2011
purchase of renewable energy credits (equivalent to 85 % of our US energy use)
will have the equivalent environmental impact of eliminating the carbon dioxide
emissions from the annual electricity use of nearly 218,000 average American
homes.

B kauecTBe KOHHEKTOPOB ABTOpP TAKXKE HCIONB3YCT hakTus: As the largest
voluntary purchaser of green power in the US (according to the US Environmental
Profection Agency), npeacTaBnsaiomui XapakTEPUCTUKY MPEAMETa COOOLICHUS.

B CCL] moauteMaTH4ecKoro TeKCTa B KAUECTBE KOHHEKTOPOB, CBA3BIBAIOIINX
MEXKAY COOOH MHKPOTEMBI, aBTOP HUCIONB3YET VTOUHSIIOMHE KOHCTPYKIHH, KOTO-
pHIC ABIIOTCS BEChbMA YacTOTHRIMH M BeTpeuarorcs B 40 % nonmurematuueckux PT
JJL, xak, Hapumep:

FIRST REPUBLIC BANK. It s a privilege to serve you

First Republic goes the extra mile. They are a great partner — and I don’t
mean vendor, I mean partner (The Newsweek. — 20.05.08.).

B nanHOM mpumepe MBI HAOMIOOAEM HCIOIB30BAHUE ABTOPOM YTOUHSIOLICH
koHcTpyKumu and I don 't mean vendor, I mean partner 1 NOSACHSHUS NPEIIICCT-
BYIOLICH HH(POPMALIUH, KOTOPAs OTACICTCA HA MUChME OT OCHOBHOU HH(pOpMALIH
MPH TIOMOLIU THPE.

PakTuBbl (KOHCTPYKIHH BHJQ «OPCIUKATY HIH «CYOBEKT + MPEIUKaT»)
(45 %): Based on this robust evidence, multiple government organizations and so-
cieties advocate ultrasound guidance.

Crpyxrypa based on this robust evidence He SBISICTCSI B JAHHOM BBICKA3bIBA-
HUHU TEMOU MM PEMOH, a MPEACTABISICT HEKOTOPOE SABJICHUE H OTHOLICHUE aBTOPa
TEKCTa (B ITUPOKOM CMEICTE) K MPEIMETY COOOIICHUSI.
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[Tockonbky B KakaOM MOIUTEMATHICCKOM TEKCTE MPHUCYTCTBYET THICPTEMA,
0000MIaI0IAs MAKPOTEMBI, B MPOLICCCE OMUCAHUS COOBITHI MTPOHUCXOTUT €€ H3ME-
HEHHC U Pa3BUTHE. DTO CIYYACTCS, KOrJa aBTOP HAYHHACT OMUCHIBATH PA3BHTHE
COOBITHH B TEKCTE, YKA3BIBACT UX MPUIMHY U ACMOHCTPHUPYET PE3VIbTAT.

PaccmoTpuv crieayrommii opuMep:

Lurex products across various asset classes are offered via the Flexible Con-
tracts facilities. The minimum trading size for Flexible Contracts is identical to the
Block Trade size of the respective product.

The Flexible Contracts

The Flexible Contracts facilities support off-exchange trading of tailor-made
futures and options contracts. This allows traders to customize their trades to meet
their individual needs.

In this way, Eurex members benefit from the flexibility of off-exchange trading
and at the same time take advantage of the efficiency and safety of standardized
clearing and settlement processes (http://www.economist.com/business-finance).

B nannom mpumepe astop PT normuecku pasaenser undopmanmio Ha cie-
OYIOIUE MAKpPOTeMbl: Lurex products (pacmofoxeHue npoaykuun), Trading size
(0o0wem nponax); The Flexible Contracts (kouTpakThl), Benefit (HICTOUHHUKH TOITY-
YCHUS MPHOBLIH), KOTOPBIC COOTBETCTBYIOT I'paMueCKH BBIJCICHHBIM B TCKCTE
paszenam. JIpoOneHue TekcTa HA MAKpOTEMbl MPH MOMOIIYU rpaduyeckoro pasze-
JCHHUS TeKCcTa Ha abs3aiel U BBoAA 3aronoBkoB (The Flexible Contracts) no3Bomser
ABTOPY NPABHIBHO OPTaHHM30BaTh M IEPEIaTh HEOOXOTUMYIO HH(POPMALIUIO HE-
OONBIIMMHU TEMATHUCCKUMH TopuusMu. bonee Toro, nHdopmanus nomnydaer pas-
BHUTHE B TEKCTE, n3 ad3ama B ad3ar] o0beM nHpOPMAIIUH HAPACTACT, Pa3BEPTHIBACT-
4 IOBECTBOBAHMEC, W YUTATEIb NIONYIACT MOTHYIO KAPTHHY COOBITHH.

Hrak, MBI IpUXOAMM K BEIBOAY, YTO MOTHUTEMATHUCCKHH TEKCT IIUPOKO pac-
MPOCTPAHEH B JACNOBOH pekiaMe M o0nagaer ocoObIM HMHGOPMALMOHHBIM IPO-
CTPAHCTBOM, a UMCHHO. comaep:kuT Heckonbko CCLl, mpupaBHHBAaGMBIX HAMHU K
MakporeMe. MakpoTeMbl CKIAIBIBAIOTCA B MOIUTEMATHICCKOM TEKCTEC B THIICPTE-
My, OOIBIIVIO O 00BEMY U CMBICIOBOMY coacpkanuto. Mubopmanns B monure-
MaTHYECKOM TCKCTE JENOBOH PEKIaMbl BBICTYNACT KaK CAMHCTBO CTAPOro (HaId-
HOTO) M HOBOT'O 3HAHUS M PEATU3YETCS MMOCPECACTBOM UCPCAOBAHHS KOMIIOHCHTOB
M3BECTHOT'O M HEU3BCCTHOI'O B PCKIAMHOM TeKCTe. sl SI3BIKOBOrO BBIPAIKCHHS
TEeMa-pPEMATHYCCKOTO YWICHCHHS HH(OPMALMN B TEKCTEC HCHONB3VIOTCH KOHHEKTO-
PBI ¥ BIOXKCHHBIC CTPYKTYPBL.
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